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Celebrating 135 years of innovation and circularity
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NET SALES 2025

1,200 million €
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Circular thinking unlocks new sources of innovation

TASIE
THEFUTURE

An innovative
concept developing
new, alternative raw
materials and
resilient solutions

SOLEIN2FOOD

Cooperation project
with Solar Foods to
introduce Solein®
to food products

OAT
TECHNOLOGY2.0

Pioneering ways
of utilising oats

SUSTAINABLE
PACKAGING

Development of
sustainable solutions
for food packaging

CELL-CULTURED
COCOA

Cell-cultured cocoa
as an option for the
future of chocolate

FAZER
UPCYCLED

Side streams are
developed into
value-added
ingredients
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Case: Advancing food loss reduction

CVETERY Mk ix
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We use visually imperfect Fazer Upcycled programme Our renewed Havikkitalkoot Reducing food loss is a key
but edible products to create explores the use of side zero waste concept offers part of our performance
popular mixes like Makea streams and develops new previous-day products at 40% bonus target, and it is

Moka and the newcomer solutions to reduce food loss, off, reducing food loss by up included in the objectives of
Mystery Mix Choco. The both internally and together to 70% in participating Shop- every Fazer employee.
concept reduces food loss with our partners. in-Shop bakeries. The concept

and offers consumers a was also piloted in Gateau

unique, surprising taste bakery shops.

experience.

We have reduced food loss by 24% from the 2020 baseline.
Our goal is to halve food loss by 2030.
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Case: Sustainable packaging

We optimised a packaging
line, enabling the production
of Karl Fazer Thins chocolate
tablets use recyclable plastic,
3,400 kg less fibre-based
materials, and 900 kg less
metal.

The packaging of 15 candy bags,
including Assa and Tutti Frutti,
has been transitioned from
multi-material to mono-
material plastics, enhancing
recyclability.

We optimised the design of the
Fazer Aito Choco Oat Drink Display,
allowing dual functionality in both
logistics and in-store promotion
and reducing material usage. The
design was recognised with the
ScanStar and WorldStar prizes.

The packaging of our cake
rolls as well as biscuit,
marmalade and Wiener
Nougat trays are made with
100% recycled plastic.

Our ambition is to reduce, recycle and innovate for sustainable food packaging.
We design our packaging for the circular economy. We have achieved material reduction and
efficiency actions in our Packaging Development Programme.
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CIRCULARITY ASADRIVER OF CAPITALEFFICIENCY ™
AND LONG-TERM VALUE CREATION
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MILK CHOCOLATE

Maitosukiaa
Mjdlkchoklad

azer. All rights reserved
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Thankyou!

Northern Magic. Made Real.
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